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. .. s - Students will study and practice communication skills necessary for carrying out
Business Communication ::/:LEI_/;—LE:/H @) 3~4 || ciness activities in English. © © A A @) A ©
v
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Global Study
: - Goals vary. (This is an independent research program for studies of global and
Global study 1-9 Global Study @) Tmd | omational business) O O O @ O
: - Prepare students for challenges of studying abroad. To make the study abroad
Global Study (Pre-departure) Global Study O 2~4 experience rewarding and provide a global perspective on future career goals. © © A A
. . _ - Topics vary with each instructor. All topics courses are related to international
Topics in Business 1-5 Global Study @) 3~4 business and taught in English. O O O O @)
BEHBE#E
tEEI—BEXHEE
BEHEEA F—ROEEANIZLLIEHDOBNOEEDREZBEZ, BREXZOEMAHE~D
TEAEIF—1 EAEIF— 3~4 |BFEVSZIROHDHELBIC, TRHFIZDOWT, BADFYITITDONT, AEITD O O @) O
-BEEE WTERTES,
BEHEEA F—ROEEANZLLIEHDOBNOEEDREZBEZ, BREZOEMAHB~D
TEAEIF—2 TEAEISF— 3~4 |(BEZL-SZESIFEHIEELIC, THEIIDVT, BHSDFYUTIZDONT, AEITD O O @) O
-BEERE WTHETES,
EHEA F—ROEENZELIEBHOBNOEEDREZHEZ, BREZOEMABEB~D
TEAEZF—3 TEAEIF— 3~4 |BFEVSZIROHDHELDIC, TRHFIZDOVT, BADFYITITDONT, AEITD O O O O
-BEERE WTHETES,
BESIERIES 1-4 ﬁif_@t%._ 2~4 BREBDEERN-PYNWNEEZLIENL, BEREDEAZEIZDIT, EVXR O © O O
TS TR R R et Z(FHA)AZ1=Hs—2av DR RAFILEREBTEIENTES,
18—y
% BUKICRESER ~ 6B, FMTOEVEFMNLTILESLTSET HEH
SR g BALE—22y T JA—NIVISERT DREE . XA LRITHTLNS . BisD
Global Internship LB T 1~4 E%EEIZHWJ%H@CL"G: JA—NILAMEBERT D, HEITOVTHIEREE, £FEEH © © © © © © ©
UHTSATOESDFREZAMEICL. BEM. BMERRA,. 2Z2=5—23>0H0D
FLERET.
X -FRICRIEIN A ~61 A FHOZUVEENLTINEALTSET HRE
SHEE BALB—209TTY, JA—NVISERY HRESR, RELRITBESLNL. B
Long—term Global Internship PR 2~4 |DRERLELBISOREIC. AEEEESAATEARMICRYME LT, FO0—/\LI © © © © © © ©
BETEDLIAMEERT D, £FITOVWTHOERE, £EZZRYBHATSIZATOEEDE
RBZEAREICL, BEM. MEERA. 222 =y—avhnRLEEBEYT,
Short-term Study Abroad BEHE oq |BXILARER, EXUERG, ERFMEBL TT U7 TERTEDT A—/NILAMLEL O © 0O o A o
Program1 AB—=2yT BREK[DEEFVEERT 5o
Short-term Study Abroad BEHE (oq |BXILAER, LR, ERFMEBL TT U7 TERTEDT A—/NILAMLEL O © 0O ') A )
Program?2 AB—=2yT BREK[DELFVEERT 5o
. BH*E - Develop cross cultural management/communciation skills. Learn about sports
Sports Facility Management 13—y 1~4 facility management at an internationally recognized sports training complex. O © O O A A ©
E R =05
Students will demonstrate an improvement in English ability for use in business and
3 BHE B general academic study.
Overseas EAPCBYMEAP) | mpenassymg | | EBECESARTOS I EMDREL LB DL TEITTE, T —TTTLEY A © O A © O ©
7_-_:/3\/75‘\—6%%)0
Students will learn academic English skills through a range of student—centered
BEEE learning projects and tasks.
EAP 1 A ) B 1 En/uf:fUF'EEIL\T:")LT:%X@*&%’&%EE’G?&&%Ctb‘”’c‘é‘, ZOABICDOLNTE A O O A A A O
RS TR BTTA RNV BIENTES, T, ESRRIZEES BME v I DNTHEE
TILET—av N TED,
Students will develop project skills necessary for presenting business proposals in
Business Project = EE*%E 3~4 EfgliSh' s N - s — A © © © © © ©
EREZEEN BERBEDFRR-TADIIMNIDVWTHEL, ESRASHY—ILEF>TT—5%5
WL, REARZEEBTYINL—T - TLET—3>TES,
Students will develop advanced skills in research and application of business
. . BEH#EE knowledge for developing and communicating business proposals in English.
Advanced Business Project | gz syey 34 BURRREATELYRETILELT—oavd A0, BERIF—FHo| D © © © © © ©
EDRRHMBOICHANEE/TES,
1) to learn the fundamentals and significance of international trade theories and
. . _ BHF#E . |systems
International Business—A E B 4ZE =9 55 2~4 2) to examine how governments and legal systems affect international business, and o A © ©
3) to investigate the social and ethical roles of business in today’s global society
BEEE Introduce the student to financial markets and corporate strategy in an international
International Business—B 4 ) B 2~4 |context. Student should obtain greater insight into the environement in which a O O © O ©
R 5 7T EF multinational business operates.
This course provides language support for International Business— A course, while
a BEa#E developing students’ academic English skills.
ESP-A EEEE S 2 International Business—ADT X ALZEHR L THEFEH, TORBIZDLWTTAR A O o O O O O
hyiarTES,
This course provides language support for International Business— B course, while
_ BHF#E developing students’ academic English skills.
ESP-B EfFEE 55 2 International Business—-BDTH ArEEFEL THEZIEA, TORRIZTDOVTTAR A o O O O O O
HhyiarTED,
Students will develop research and study skills for business content courses in
BRE English to be taught in the remainder of the program.
EAP2 E i ) 2 EDRRICET AL IFr—PRE—FERMESBALEBT/ I BN, EDRRIC A O O O O O O
S TR BI2ABOENERBEOETEERL, TORBIIOVTTAR—MOT (R AV 3
UDTE, RETLER—IEITS,
Mac;’kstingtC(;.mm:hnications BEB#EE 34 Students learn what makes the Japanese marekt unique and the best modes of A 0O 0O 0O ') o) ©
3:1pa Zr;: rMaaIrl](it e EERZE=05 market entry through cases and group projects.
n r
International Human BHfE 3~4 Students will expand awareness, enhance understanding and develop skills essential A 0O O O O @
Resource Management EEE=E 55 for success in managing a global workforce.
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. . . BH#E8 Students learn to read and anlayze corporate annual reports and detailed financial
Financial Statement Analysis E AR S 8 3~4 | tements. O O O © ©
. . BEH#EE Student learn various theories and approaches to negotiating in the context of
Business Negotiation EEEE 05 3~4 international business through cases, simulations, and group work exercises. o © o O O ©
International Business B R E BFEICFVEDSRRIIa=r—2ay, ERRE, 7o TLF—IvT, $—ERT
Management (Uvic Summer e\ E 2~4 [RUAVEZY, EEREOEREERICOVTOEBEZFDLHELBICZICANE A O O O A ©
Prog) DNTBHENTES,
. BHFE Students learn various concepts and theories of debate and argumentation through
Argumentation and Debate EEZEE 05 2~4 group work and simulated scenarios. o © O O O ©
. . Students will develop a working knowledge of the business environments of selected
"BJ?JZ?:::: é:\irii:eﬁilsan Egg’f\ﬁ 3~4 :\i\i,e:]rcm)lzf:onomies and of the factors that impact business in the East Asia region as © © © O ©
Intercultural Business BHEEAR 34 To understand how to manage international teams. Learn about how cultural 0O o) O o) ©
Management EEEE N5 difference influences management style and company culture.




