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1) to learn the fundamentals and significance of international trade theories and
. . EIRFELH systems
International Business—A HEERE O 2~4 2) to examine how governments and legal systems affect international business, and O A © ©
3) to investigate the social and ethical roles of business in today’s global society
RIRELE Introduce the student to financial markets and corporate strategy in an international
International Business—B gﬁﬂﬂ g @) 2~4 |context. Student should obtain greater insight into the environement in which a O O © O ©
= multinational business operates.
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Students will demonstrate an improvement in English ability for use in business and
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“ At B BIEMNTED,
N prehNag o | s [EREHEEODNDYE RREZOFEEBLOGRANOLLA, SULVEE [ o o o A A
e = GTBI LI ERET DNEFITDIFTEHIENTED,
=EREH OA— RL—FANFUORDBEPERICODVTERL, AT—I/RILFT—EDREERS
O—RL—FANFUR EREAB O 2~4 |EBEOLEORETHZEHRITHELXZELT, a— RL—MNFURDEKREIZD © A A © O A
GBI WTCHEETHENTED,
SREFEUR R TAR | EaD o | 2ea [PRTTEVUTIESFAOBBARE)IONT BENBRLBRERTAL | o o o
TIEUTA&EY s SREESHILT, EEHEABINTODRREEREEIBIET HCENTES,
SRIRTLE " | .
. . N To develop awareness of the social issues currently facing corporations and develop
Business and Society %i};’{'g O 2~4 analytical skills necessary for their management. © O O A ©
Sl pess . FEIRFEE N e o os . R  pm
HyR-ESHRR-T—H 3y N | ERERET L—T I —sEBLT, R ROLA TR ENEET SR B4
7 #HIE O | 34 |2ueomBEL SRS, LSRAT AENEREIIENTES, © © © © © ©
EIRFLE This course is designed to give students an understanding of the theory and
Good Business Seminar HE#HE @) 3~4 |practice of business model development for the promotion of both economic © © © © © © ©
GBI performance and social wellbeing within the socio—economic context of Japan.
Basics in Business and E;&EE O {~d Students learn about the social role of business for sustainable management, © O © 0O O
Society == C:BI including the development of knowledge about corporate ethics.

ESRREBOISANEBRTED,

=R B .
s N general academic study.
Overseas EAPCBJFEAP) | ZHHE © | [RETESIRIOTIIMNEMORELLBALTEATE, S L—TTILEY A © O A © O ©
7_'—:/3)75§—G§60
FIRFLE Students will learn basic academic English skills and will apply business frameworks,
Introduction to BBL (BBLO) %E"ﬂ g o) 1 via carrying out a student—centered learning project. A o) O A A A O
riroduction to BaL. THTSVIRBEOEREER/L, FEEHROFE IO IMEBLTE DR RD
L—LT—D%BHTEHENTES,
Students will learn academic English skills through a range of student—centered
EIRFELH learning projects and tasks.
EAP1 EHHE o 1 [RAEYEW YL EXOBMBZEETEEHEIENTE, TORFITDNTH A ©) O A A A O
BBL BTCTAARNYL AV T BHIENTES, iz, EPRRICEET HREVIIZDNTEEE
TILET—2av N TED,
Students will develop research and study skills for business content courses in
EREB English to be taught in the remainder of the program.
EAP2 Her®E O 2 ESHRRICET AL IFr—PRE—FERMEBALEFET/ I BN, EDRRIC A O O O O O O
BBL I OIRENDEXZHKEDFFEMBRL, TORBITDODVTTAR—MOTAR AV 3
UITE, REBETLHR—IDEITS,
EIRRLE This course provides language support for International Business— A course, while
_ N developing students’ academic English skills.
ESP—A gggig O 2 International Business—AMDT X A+FEHL THIEZEIEH, TORARIZDNVTTAR A o O o O O O
HhviarTES,
BIRELE This course provides language support for International Business— B course, while
. : developing students’ academic English skills.
ESP—B EE%:B*—IL_E O 2 International Business—BDTF A+ &L THIEZEA, TOABICONVTTAR A o O o O O O
HhyiarTED,
BIRELE Students will develop project skills necessary for presenting business proposals in
. . + - English.
Business Project AEIE O | 374 |BErtosz-TOVTIMDLTHEL, ESRAMIY—LERS>TT—5ER | O © © © © © ©
WL, BREAREZEETINL—T-TLELT—2arTES,
BIRFLE Students will develop advanced skills in research and application of business
. . $ - knowledge for developing and communicating business proposals in English.
Advanced Business Project | Z#T4H O | 34 |eorxpBEuRLLYRBETILELT—Lav T 00, BEGIS—Fho| O © © © © © ©
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EIRFLE “ \
Marketing Management in avtoh— o geod N—= T4V - o2alb—aVERRAL, RRARBRICTOTND&IEY—7 T4 O o © ©
Japan av#BE JDERREFEEESIENTED,
R—IrT40
Marketine Positioni :Ifg_g-\i*iﬁ_ This course provides students who have grounding in international business with an
arketing Fosttioning 7 \'/. O 2~4 |opportunity to enhance and apply their knowledge of the global business © O O © ©
Strategy 3V B - - : , . : .
=T environment and marketing strategies that firms pursue in entering foreign markets.
=R B
Modern Consumer Culture avtok— O 34 Study of group and social behaviour of consumers and how companies might adjust A A © O o
and Society avEE their marketing. Special emphasis on Japan.
R—=TT49
ity ABEHICHEET DIGHESE fEz % zRl
_ I B AAE (AT BEMEEISOVTORRERD. FME SFREREL.
fEREREN—TT427 SaskiB O 374 | B EERET A DY T T EREEET Ho LA TED, © A © O
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X—7 T4 A2 =/7— | avteVkL— o et L, LEEXROERMBNSRROLEFEDRENEZHFTE, AiEFMICHE O © A
av avEB 2L, DT HIEMNTES,
R—=7T74>9
: o =R B
Magl;etmg:tci.mm:hnlcatlons avte kL — 0O 3~4 Students learn what makes the Japanese marekt unique and the best modes of A 0O O 0O O O O
an enetrating the avEB market entry through cases and group projects.
Japanese Market =I5
:lfg_g:\:*iE_ Students learn about the fundamentals of marketing in business, including the
Basics in Marketing :/ ‘/ﬂ g O 1~4 |development of knowledge about key concepts such as the components of the O © O O
7:3'7_/7__4>7‘ marketing mix, value creation, and strategic positioning.
=EREH
. . avtokl— - Students will gain the sklls of collection, analysis, and interpretation of data
Intermediate Marksting avEE O 3~4 pertaining to the marketing conditions. O © O O
R—=rT409
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IRTAUS
_BRRE BEOBETHELENHLELIZHT SERNAMEEEREL, TFUANLD
BELLE SavRlE O 2~4 |(MHHGREIZDONT, ChoDSZRAVWTRIRT IBRENEB BRI HILENTE O © O
IRTAUS el
=R B
Introduction to Strategic avt kb — O 9md To develop capacity to think strategically about a Multinational Enterprises, its O O A ) O
Management <aU#EB position, resources and competitive capabilities, and long—term direction.
IRTAUN
=EREH
Global Innovation avtohl— - The objective of this course is to understand innovation strategies, which produce
Management EMZ o= O 2~4 the main source of global competitive advantages. o A O © A A ©
IRTAUS
International Business ::J/géﬂjiﬁ_ BFEICFVESRRIZa=r—Lay, BRRE, 7o TLF—IvTd, $—EXX
Management (Uvic Summer SavRB O 2~4 *92“/_“&?0& EREEOEGEERICOVWVTOEREZEDLEELIZIGAAE A O O O A ©
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IRTAUS
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N o E O 3~4 |RRA-HEEEOEFEEFZELT, TOEREREZNHLANLERTLHIENT O © A A
v = = %z
IRTAUS °
EREH
. avt okl — - Development of an overall management viewpoint integrating the specific business
Global Strategic Management SavFlE @) 3~4 |c tions in a elobal environment. A A AN A ©
IRTATR
=R B
. avte okl — - Development of an overall management viewpoint integrating the specific business
Strategic Management avEE O 3~4 functions in a global environment. O A ©
THRIAUS
_BRRE AAREIHHHRABEDOSHIL, AMTRIA OB, AFHEOMAL
AMTROAV NS o O 3~4 |RAEZZLELEGHLL, ERABEDOZHRILICSELIZAMIRD AN EAINEE SRS © © ©
/EI/*—I- =i &75‘\—5%%)
RARTAUR °
EREH
International Human avte okl — - Students will expand awareness, enhance understanding and develop skills essential
Resource Management 2avEH O 3~4 for success in managing a global workforce. A O O O O ©
IRTAUE

Financial Accounting

ER#E
arvteohl—
2avE B
THIVTFaY
&ITF7AFT R

Students will learn accounting concepts in global accounting standards, how to
prepare basic financial statements, and how to understand MNC’ s annual report.

Finance

ER#E
arvteohl—
LavE B
THIVTFaY
&ITF7AF R

Purpose is to introduce the student to financial concepts and tools used in a
business context. Should be able extract essential information from annual reports
and understand basic financial analysis involved in negotiations.

AURNRARAV R

EREE
arvteohl—
avER
THIVTAY
&IF7AFT R

AEXOEMIEX, 7747 T ADERECAZARABHICES-OOERBFZEE
RAOBEM I AF IV ERBERICEISDFTLLIETH D

Corporate Finance and
Valuation

EREB
avtvohl—
avERB
THIVTFaY
&I7AFT R

The course introduces the student to the theory and practice of corporate valuation.
Prepare students to read and critically analyze analyst reports and financial
valuation of business operations.

Financial Statement Analysis

EREB
avtvohl—
LavER
THIVTFAY
&IF7AFTUR

Students learn to read and anlayze corporate annual reports and detailed financial
statements.

Basics in Accounting

EREB
avt okl —
avE B
THIVTAY
&IF7AFTUR

Students learn about the fundamentals of accounting in business, including the
development of knowledge about key concepts such as cash flow, revenue, liability,
and depreciation.

Basics in Finance

EREB
avt okl —
avE B
THIVTAY
&IF7AFTUR

Students learn about the fundamentals of finance in business, including the
development of knowledge about financial decisions, finance markets, and the finance
system.

Intermediate Finance

ERFB
avt kb —
LavEB
THIVTAY
&IF7AFTUR

Students learn the fundamental theory of corporate finance and valuation.

Intermediate Accounting

MR TT R

ERFE
avt okl —
LavEB
THIVTAY
&IF7AFTUR

ER#E
avtokl—
aviB
a2 =45—313

~

-

Students will gain the skills of reading and analyzing corporate financial statements
to evaluate financial performance and condition.

BHIHTHAROLE- TR 2EELMEEEMRL, CASOBEERL
T, RASAV O EERREERRT HRENEEBT LA TES,

BExtaza=—Hr—a iR

EREB
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avE B
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B3 225 -3 RICBTER-MINFEEELT, IXei&Efah, 3
2= —av LRI EEETESLIITHD,

Language and Culture

>
ER#E
avtokl—
LavEB
OXa=45—33

Students will learn how language is used by people in various sociocultural contexts
and reflect on their own use of language for a better understanding of the world
around them.

Advanced Small Group
Communication

>
ER#E
avtok—
av#B
A2 =4—313

~

<

Students will learn various concepts and theories of small group communication
through both course lecture and group projects.
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. % - Students learn various concepts and theories of debate and argumentation through
Argumentation and Debate :|=/;LE|—//7$-4—E~‘/5| @) 2~4 group work and simulated seenarios. @) © @) @) O ©
v
=EREH
avtokl— . . . . .
. . T - Students will study and practice communication skills necessary for carrying out
Business Communication ::/:LEI_/;—LE:/H @) 3~4 || ciness activities in English. © © A A O A ©
>
. o EiREH
zllna(;“k;;u:‘ig:ir:;:hn;catlons :'j:ﬁ:g_ o et Studke:ts liamty\?lhat Lnakes the (;Japanese mar:kt unigue and the best modes of A O O O O O ®
Japanese Market Sa—Ah—g market entry through cases and group projects.
>
EIRHE
avtrk— . . L
. C % - Student learn various theories and approaches to negotiating in the context of
Business Negotiation jz/:,_a:/lj-—l-_ﬁya O 3~4 international business through cases, simulations, and group work exercises. O © O O O ©
v
=EREH
. avtrkl— . .
Intercultural Business g - To understand how to manage international teams. Learn about how cultural
Management ::/13_/,7*_4_593 O 3~4 difference influences management style and company culture. O O O O ©
v
=EREH
J d East Asi avt kL — Students will develop a working knowledge of the business environments of selected
apanese and tast Asian avEB @) 3~4 |Asian economies and of the factors that impact business in the East Asia region as © © © O ©
Business Environments 9S24 —33 a whole.
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HMEE
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2FEREE?2 ODEBRRENGEEFITDIFEHIENTED,
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Global Study
Goals vary. (This is an independent research program for studies of global and
Global study1-9 Global Study O 1~4 international business.) O O O O O
Prepare students for challenges of studying abroad. To make the study abroad
Global Study (Pre-departure) Global Study O 2~4 experience rewarding and provide a global perspective on future career goals. © © A A
. . Topics vary with each instructor. All topics courses are related to international
Topics in Business 1-5 Global Study O 3~4 business and taught in English. O O O O O
BEHBE#HE
tEEIF—BEXHRE
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